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Drivers for CE Purchases

Technology advances

in data analytics, in Connected CE Purchase Motivators
modeling and mining CE Purchasers Who Considered Factors Other Than Brand
unstructured data, are _

changing the way that Less expensive

consumers interact with
products. Two-way
voice and video
analytics, combined
with cognitive Better quality
computing, are
providing greater
contextual awareness,
enabling a new layer of
highly personalized Design / form factor

value-added service. | ‘ ‘
This report discusses 0% 20% 40%
how technology is
transforming the smart
home user experience.
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Publish Date: 4Q 16 “Voice control offers the biggest transformation in the UX. Many smart home devices are
adding speakers for the purpose of voice control and two-way voice technologies.
Natural language processing is becoming widely available, and voice recognition
accuracy is increasing. Voice recognition technologies are improving their ability to
understand context and will eventually also be able to interpret voice inflection and
emotion,” said Hunter Sappington, Researcher.
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